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Definitive Module Records: 
 
The programme of study is divided into modules as contained in this module handbook. 
The modules are written in such a way as to be useful and relevant for a number of years 
and describe the skills and knowledge you will be exposed to, and the types of activity 
we expect you to undertake. However, these modules will always be interpreted through 
assignments. These assignments are written each year to ensure their relevance to the 
workplace, new developments in the subject, emerging technology and the needs and 
interests of individual student groups. Each module will have a final (summative) 
assessment. This may be one assessment at the end of the module, or made up of 
several smaller assessments, which take place during and at the end of the module. 
 
At the initial assignment briefing you will be made aware of the specified learning 
outcomes and assessment criteria for the module. The assignment will very clearly state 
the work required for assessment and the way in which the assessment will be 
conducted. Each module assignment brief will clearly refer to the learning outcomes and 
assessment criteria and the tasks required to achieve these. The brief should be read in 
conjunction with the indicative grading matrix to help you maximise your work.  
 
In each module there is an essential reading list. This list will also be added to in the 
assignment to ensure relevance and currency.   
  



Definitive Module Record 

1. Factual Information 
Module Code & Title BAFM101 

Introduction to 
Fashion Media and 
Marketing 

Level 4 

Module Leader  Credit Value 20 
Module Type Theory and Practice Notional learning hours 200 
 
2. Rationale for the module and its links with other modules 
 This module provides an essential induction and orientation for the programme 
 It will introduce the fundamental concepts and processes that underpin Fashion 

Media and Marketing through rolling analysis of current industry activity. 
 
3. Aims of the module 
 To familiarise students with college systems and programme philosophy and ensure 

they have basic knowledge of key elements, equipment, processes and working 
procedures within Fashion Media and Marketing. 

 To initiate a meaningful engagement with fashion marketing, trend, styling, image 
making and fashion reportage. 

 To introduce to students the process of critical analysis and current industry 
standards and ethics. 

 
4. Indicative content 
 Learners will be introduced to secondary and quantitative research strategies, along 

with semiotic study, though the exploration of contempory fashion publishing and 
promotion material.  

 Through group exploration of industry examples and standards, students will begin 
to identify fundamental marketing activities and the successful selection of media 
and communication channels. 

 Workshops will introduce students to design software and encourage them to use 
the digital environment and social media in a safe, responsible and legal manner.  

 Peer evaluations will develop awareness of elementary techniques in presentation, 
begin in engaging in tendering and receiving of critical analysis and the recording of 
self-reflection. 

 Case studies of examples of branding, retail environments and product ranges will 
allow students to discover key marketing theories and best industry application. 

 Seminar activities will encourage analysis of product attributes, lifecycles and 
sustainability while aiding understanding of range building, licencing and fashion 
buying. 

 Regular independent research tasks and tutorials will encourage students to conduct 
on-going investigations into industry related topics and to record their findings using 
a suitable digital format. 

 Themed group discussions with peers and external agencies will introduce learners 
to the complexity of the fashion environment; its links with associated professions, 
vocational opportunities and specialisms along with its ethical responsibilities. 

 
5. External/Industry links 
 Students will engage with all aspects of professional practice throughout the 

programme and give due consideration to the standards required by the industry. 
 Contextual research will explore relevant cultural and international issues in relation 

to the creative outcomes required.  
 
 
 



6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials.  
Summative assessment 100% by coursework:  
Digital portfolio of all visual and written outcomes, research dossier and reflective 
presentation– 100%.  
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A1 B1 C3 D6 
Digital Portfolio  X    
Research Dossier  X X  
Presentation     X 
 
8. Key reading list 
Author Year Title Publisher Location 
Posner, H. 2011 Marketing 

Fashion 
(Portfolio) 

Laurence King London 

McAssey, J. 
Buckley, C. 

2011 Basics Fashion 
Design 08: 
Styling 

AVA Publishing New York 

Lea-
Greenwood, G. 

 

2012 Fashion 
Marketing 
Communications 

John Wiley and 
Sons 

London 

Raymound, M. 
 

2010 The Trend 
Forecasters 
Handbook 

Laurence King London 

Palmer, A 2009 Introduction to 
Marketing: 
Theory and 
Practice 

Oxford 
University Press 

 

Oxford 

Armstrong, G 
and Kotler, P 

 

2014. 

 

Marketing: An 
Introduction 
[Paperback] 
Twelfth edition 

 Prentice Hall London 

Recommended 
Tungate, M. 2012 Fashion brands: 

branding style 
from Armani to 
Zara 

Kogan Page London 

Blythe, J. 2012 Essentials Of 
Marketing, 5th 
Edition 

Pearson  London 

Mc Niel, P. 2010 The fashion 
history reader : 
Global 
perspectives 

Routledge 
 

London 

 

 

 



9. Other indicative sources (e.g. websites) 
Websites 
http://www.style.com 
http://www.models.com 
http://www.trendwatching.com 
http://www.trendhunter.com 
http://www.ted.com 
www.wgsn.com   
http://www.retail-week.com 
http://www.marketingweek.co.uk 
http://www.dezeen.com 
 

Journals 
ID, Lula, Drapers, Fashion Practice: The Journal of Design, Creative Process and The 
Fashion Industry, Elle, vogue, Cultural Trends. 

  



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 

A1. Demonstrate a basic understanding of 
some of the (overarching) theories and 
practices that underpin the fashion 
industries’ marketing activities and media 
usage 

 
 
 

 Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Studio development: to begin to develop 
studio practice alongside other students 
within a context of practical and theoretical 
engagement 

Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B1. Begin to successfully identify and 
select suitable research methodologies and 
multimedia materials that will inform the 
effective development of marketing 
strategies and communications 

 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C3. Begin to collect and analyse research 
from specific markets, consumer groups, 
lifestyle and fashion trends and begin to 
apply findings meaningfully to all outcomes 
over a range of media  

 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D6. Observe and begin to analyse and 
appropriate some of the concepts, theories 
and approaches suitable for fashion 
marketing and media use 

 

Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Critiques: to begin to enable students to 
relate their work to a growing awareness of 
the link between theory and practice and 
how this supports the evaluative process  
Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module 
 



Definitive Module Record 

1. Factual Information 
Module Code & 
Title 

BAFM102 Photography, 
Concepts and Styling 

Level 4 

Module Leader  Credit Value 20 
Module Type Theory and Practice Notional learning 

hours 
200 

 
2. Rationale for the module and its links with other modules 
 This module will introduce and explore photographic skills and technique along with 

studio planning and practice to a professional standard. 
 It will begin to familiarise students with the value of market-specific 

product/garment selection. 
 The module will introduce collaborative practices and require elements of group work 

to develop strong team skills. 
 Demonstrate planning and the communication of intent which will be explored via 

academic understanding of the curation of fashion products, visual aesthetics and 
contemporary fashion narratives. 

 
3. Aims of the module 
 To introduce contemporary photographic and styling processes and initiate learning 

in specific technologies and studio practice. 
 To experiment and initially explore with various techniques to progress, interpret 

and evaluate (underlying concepts and principles). 
 To introduce and develop the student’s ability to plan, target and contextualise 

creative outputs. 
 To introduce, develop and extend students experience of collaborative practices and 

critical analysis of their own and other’s work. 
 
4. Indicative content 
Practice and theory will be taught in parallel through the module: 
 Students will take part in a series of lectures and seminars exploring the history of 

fashion photography. Sessions will highlight the symbiosis between fashion and 
photography and discuss both disciplines imperative to reflect the narratives, 
philosophies and aesthetics of contemporary society. 

 Key contemporary practitioners, artists and designers will be identified and 
discussed through student led sessions, studio and exhibition visits.   

 Workshops and technical inductions will include analogue and digital photography, 
photographic studio best practice, CAD and digital media. 

 Photographic assignments will introduce learners to collaborative working practice 
and encourage them to accurately identify the purpose of outcomes and specifically 
plan budget, content, methodologies, execution and presentation of a photographic 
shoot.  

 Styling workshops will foster an understanding of the human form and the narrative 
of clothing, whilst the study of fashion products and garments via the college’s own 
archive and in commercial retail environments will develop student’s abilities to 
select market-appropriate content. 

 Students own studio and location photography will be analysed in group critiques 
to develop individuals reflective learning and technical skills. 

 
5. External/Industry links 
 Case studies and visiting professionals will link with contempory industry practice and 

students will collaborate with internal and external agencies during realisation. 
 
 



6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, group critiques and individual progress 
tutorials. Summative assessment 100% by coursework: Portfolio of photographic 
outcomes, research Dossier/presentation and statement of intent– 100%.  
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A2 B2 C1 D5 
Portfolio of Photographic 
outcomes/statement 

  X  

Research Dossier/presentation X X  X 
 
8. Key reading list 
Author Year Title Publisher Location 
Shinkle, E. 2012 Fashion as Photograph Tauris & Co London 
Blanks, T.   2013 New Fashion 

Photography 
Prestel London 

Jade, L. 

 

2012 Fashion Photography 
101: A Complete 
Course for the New 
Fashion 
Photographers,  

ILEX London 

Baron, K. 2012 Stylists: New Fashion 
Visionaries 

Laurence King London 

Phaidon  2013 The Fashion Book  

 

Phaidon Press London 

Recommended 
Sigurjónsdóttir, 
A et al. 

2011 Images in Time: 
Flashing Forward, 
Backward, in Front and 
Behind Photography in 
Fashion, Advertising 
and the Press 

Wunderkammer 
Press 

Bath School of 
Art and 
Design 

Terry Jones 2012 Fashion Now (25)  Taschen London 

Yurchisin, J. 
and Johnson, 
K.P. 
 

2012 Light & Shoot: 50 
Fashion Photos, Chris 
Gatcum Fashion and 
the Consumer 
(Understanding 
Fashion),  

ILEX London 

Siegel, E.  
 

2011. Photographing models: 
1000 poses a practical 
sourcebook for aspiring 
and professional 
photographers. 

A & C Black 
Publishers Ltd 

London 

We are 
Photogirls 

2014 DIY Fashion Shoot 
Book 

Laurence King London 

 

 
 
 
 
 



9. Other indicative sources (e.g. websites) 
Websites 
http://www.style.com 
http://www.models.com 
http://www.fashionphotographyblog.com/ 
http://www.krop.com/ 
http://showstudio.com/ 
http://www.fashionising.com 
http://www.fashionserved.com 
fashioneditorials.com 
www.wgsn.com   
Journals 
ID, Lula, Elle, Vogue, Harper’s Bazaar, W, Aperture, Tank, dazed and Confused. 

 
  



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A2. Become aware of how Fashion Media 
and Marketing outcomes influence and 
reflect wider societal preconceptions of 
culture, identity and style 

 

Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B3. Begin to apply fundamental theories 
and principles of fashion marketing and 
communication to research, in order to 
begin to construct innovative concepts and 
solutions 

 

Tutorials: to begin to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Private study: to establish students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C1. Begin to devise appropriate marketing 
and communication concepts in response 
to the needs of a specific brief, client or 
audience 

 
 
 

Tutorials: to begin to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement 

Private study: to establish students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D5.Be aware of how partners and clients 
needs and expectations in order to deliver 
tasks and projects within time and 
budgetary constraints 

 

Tutorials: to begin to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Private study: to establish students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 



Definitive Module Record 

1. Factual Information 
Module Code & Title BAFM103  

Editorial Practice for 
the Fashion 
Environment 

Level 4 

Module Leader  Credit Value 20 
Module Type Theory and Practice Notional learning 

hours 
200 

 
2. Rationale for the module and its links with other modules 
 This module introduces students to fashion journalism and editorial practice, and will 

run concurrently with module BAFM102. 
 It will familiarize students with the process of interpreting visual and contextual 

sources into written or broadcast media, and require outcomes to be published. 
 

3. Aims of the module 
 To develop the student’s ability to decode and translate the work of others for a 

specific audience or communication channel. 
 To allow students to consider and investigate ethical, cultural and societal concerns 

that arise from the activities of the global fashion industry. 
   To enable students to become aware of the various objectives of fashion journalism 

and the range of publishing opportunities available within the fashion sector. 
 To encourage students to identify appropriate writing styles for different outcomes and 

to select audience relevant topics and theoretical or ideological frameworks. 
 

4. Indicative content 
 As a group, students will read, listen to and watch various forms of written and 

broadcast media and discuss differentiation in journalist tone, structure and content.  
This will allow them to identify key requirements for written communications over 
social media, web, print as well as for broadcast medias. 

 Tutorials will encourage students to conduct secondary research into writing styles and 
structures, and to analyse and utilise findings to progress journalistic and editorial 
outcomes. 

 Content specific articles will be assigned highlighting to students aspects of 
consumerism, ethics and sustainability along with the responsibilities and liabilities of 
fashion journalism.  

 Workshops with specialist lecturers will introduce and begin to develop learner’s skills 
in observation, investigation and reportage, along with introducing them to interview, 
recording and copy writing techniques. 

 Semiotic study and written tasks will allow students to begin to effectively decode and 
decipher visuals from the creative and fashion industries into verbal or written 
communications. 

 Offsite visits and independent research into a range of newsworthy subject matters, 
will allow students to select relevant content for journalistic pieces, and lead them to 
form valid conjecture and authoritative opinion on fashion related subjects. 

 Students will submit written and broadcast outcomes to a range of market relevant 
outlets for publishing as well as self-publishing work via the web and social media. 

 
5. External/Industry links 
 Students will approach external agencies to publish outcomes and will enter 

international and national competitions  
 
  



 
6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials  
Summative assessment 100% by coursework: Digital outlet / published outcomes, 
research dossier-100% 

 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A5 B3 C2 D3 
Digital/Published Outcomes X  X X 
Research Dossier  X   

 
8. Key reading list 
Essential 
Author Year Title Publisher Location 
González, A.  & Bovone, L. 2012 Identities Through 

Fashion 
Bloomsbury London 

Swanson, K., Everett, J.C. 2008 Writing for the 
Fashion Business 

Fairchild 
books 

New York 

Jorgensen, M. 2013 How to Become a 
Fashion Writer: 
Taking Your 
Writing to the 
Runway 

Collections 
Canada 

Ottawa 

Fletcher, K & Grose, L  

  

2012 Fashion & 
Sustainability: 
Design for Change  

 

Laurence 
King 

London 

Recommended 
Writersandartists.co.uk 2013 The Writers' & 

Artists' Yearbook 
2013 

A & C Black 
Publishers 

London 

William, O. 2012 Style Feed: The 
World's Top 
Fashion Blogs 

Prestel London 

Jan, K. 2013 Talking Fashion: 
From Nick Knight 
to Raf Simons in 
Their Own Words 

Prestel London 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://www.businessoffashion.com 
http://www.britishfashioncouncil.co.uk 
http://www.drapersonline.com 
http://www.style.com 
http://www.journalism.co.uk 
http://www.pressgazette.co.uk 
Journals 
Drapers, Fashion practice: the journal of design, creative process and the fashion 
industry, Fashion theory: The journal of dress, body and culture. 

 



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A5. Begin to be aware of some of the roles 
and responsibilities within the fashion 
marketing environment and the 
communication industries 

 

 

Tutorials: to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
students’ individual subject area. 
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to introduce and 
develop studio practice alongside other 
students within a context of practical and 
theoretical engagement. 

Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module. 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B3. Begin to utilise research, experience 
and evaluations and start to form valid 
independent viewpoints and insights, 
allowing for informed conjecture and 
judgment.  

 

Tutorials: to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Critiques: to enable students to begin to 
relate their work to a growing awareness of 
the link between theory and practice and 
how this supports the evaluative process.  
Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module. 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C2. Begin to develop some technical 
proficiency in software, equipment and 
emerging technologies in order to conduct 
effective research and produce fashion 
communications. 

 

 
 

Tutorials: to establish individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Critiques: to enable students to begin to 
relate their work to a growing awareness of 
the link between theory and practice and 
how this supports the evaluative process.  
Private study: to begin to develop 
students’ learning autonomy and 
ownership of the knowledge and 
information gained during the module. 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D3.Begin to develop reflective individual 
practice in order to foster personal and 
professional growth 

 

Tutorials: to begin to individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Involved.  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  

 



Definitive Module Record 
 

1. Factual Information 
Module Code & Title BAFM104 Fashion 

Visualisation and 
Communication 

Level 4 

Module Leader  Credit Value 20 
Module Type Theory and Practice Notional learning hours 200 
 
2. Rationale for the module and its links with other modules 
 This module will be used to introduce and explore methods of observation, 

appropriation and creation for visual presentation. 
 Inductions to software will develop visual communication and graphic design skills. 
 It will encourage students to develop visual communications for purpose and audience 

specific outcomes utilizing outcomes from previous modules
 This module will include the presentation of outcomes from modules 102 and 103. 
 
3. Aims of the module 
 To begin to introduce the visual analysis and examination of fashion relevant graphic 

design to encourage the understanding, interpretation and evaluation of visual 
concepts from a wide range of visual culture. 

 To familiarise students with contemporary techniques in graphic design utilising 
relevant software and introduce semiotic conjecture across a number of disciplines. 

 To introduce and develop the student’s ability to use visual communication to 
reinforce research findings and strategic recommendations whilst contextualising 
their work for a market specific audience. 

 
4. Indicative content 
 Students will use this module to present and/or publish work from level 4 outcomes. 
 Further workshop inductions will include Adobe Photoshop, Illustrator, InDesign and 

Dreamweaver. 
 Through the formulation of their own artworks and layouts students will increase 

their understanding of the purpose and requirements of fashion visuals over 
branding, advertising and publishing for print or digital channels, considering the use 
of recycled and sustainable materials.   

 Tutorials and critiques will introduce learners to the process of using visual 
expression to underpin content from relevant theoretical frameworks, findings from 
research or written copy. 

 Contemporary fashion branding and publishing will be examined in seminars over a 
variety of media and platforms.  This will allow students to select appropriate styles 
of visual language, values and narratives within their own outcomes.  

 Group tutorials will be used to develop observational, analytical and critical skills. 
 Practice workshops will emphasise the importance of trend-led graphic design, 

informed visual selection, considered application of text and the development of 
layouts suitable for specified media. 

 Students will take part in sessions and lectures looking at a wide variety of 
contemporary practitioners from visual arts. Students will be encouraged to decode, 
critically analyse and respond to a range of sub-cultures and non-fashion sources. 

 
5. External/Industry links 
 Students will be encouraged to publish or exhibit outcomes to an external audience. 
 Off-site visits and guest lecturers will introduce students to cross-discipline 

collaborations and models of visual communication  
 
 
 



6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, group critiques and individual progress 
tutorials. Summative assessment 100% by coursework:  
Portfolio of research, web/digital folio of visual outcomes live presentation -100%. 
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A4 B1 C2 D1 D2 
Portfolio of Research   X    
Web/Digital Folio and Visual Outcomes X  X X  
Live Presentation     X 
 
8. Key reading list 
Author Year Title Publisher Location 
Wood, A. 2013 The Graphic Designer's 

Digital Toolkit 
Delmar/Cengage 
Learning 

New York 

Jeremy, L. 2013 The Modern Magazine: 
Visual Journalism in the 
Digital Age: Visual 
Journalism in the Digital 
Era 

Laurence King London 

McCandless, D. 2009. Information is beautiful Collins London  
Hess, J. & 
Pasztorek, S. 

2014 Graphic Design for 
Fashion 

Laurence King London 

Recommended 
Adobe creative 
Team 

2012 Adobe InDesign CS6 
Classroom in a book 

Adobe New York 

Heller, S. 2012 Typography 
Sketchbooks 

Thames and 
Hudson Ltd 

London 

Ingeldew, J. 2011 The A - Z of Visual 
Ideas: How to Solve any 
Creative Brief 

Laurence King London 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://www.krop.com/ 
http://carbonmade.com/portfolios 
http://design-milk.com 
http://ilovetypography.com 
http://www.itsnicethat.com 
http://cargocollective.com 
Lynda.com 
http://www.trendwatching.com 
 
Journals 
Creative Review, IDN, Baseline, View, Eye, Computer Arts 

 
 



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A4. Start to demonstrate an awareness of 
the creative development of fashion 
communication techniques and their 
application within multiple media channels. 
 

Tutorials: to introduce and begin to 
develop individual understanding and 
ensure that the knowledge learnt is 
contextualised for the student’s individual 
subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B1. Begin to identify and select appropriate 
research methodologies and multimedia 
materials that will inform the effective 
development of marketing strategies and 
communications. 

 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C2. Develop some technical proficiency in 
software, equipment and emerging 
technologies in order to conduct effective 
research and produce fashion 
communications. 

 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D1. Begin to devise creative cross-platform 
solutions for fashion marketing and 
promotional activities as well as for 
effective fashion communications.  

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved  
Critiques: to enable students to relate 



 
D2. Begin to communicate concepts 
effectively, employing both visual and 
written communications and develop 
fundamental live presentation techniques. 

 

 

 

their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 
 

 



Definitive Module Record 
 

1. Factual Information 
Module Code & Title BAIS300 

Interdisciplinary 
Studies  

Level 4 

Module Leader  Credit Value 20 
Module Type Theory & Practice Notional Learning Hours 200 
 
2. Rationale for the module and its links with other modules 
This module provides an opportunity to expand and develop skills and knowledge, 
through the introduction of new approaches and methods that broaden and extend the 
student’s understanding of practices both in their subject area, and the wider creative 
context in which they work. 
 
The module will introduce students to interdisciplinary approaches and methods in their 
subject, and open up possibilities for engagement with practices both within and outside 
their immediate subject area. As such, this Module complements all of the student’s 
study to date, and contributes to their wider knowledge and understanding of creative 
practices. 
 
The module will encourage students to explore new skills, knowledge and approaches 
including team working and problem solving. Above all, it will encourage critical 
reflection on the range of interdisciplinary approaches and contexts explored within the 
module. 
 
 
3. Aims of the module 
 To provide the opportunity to explore and reflect upon interdisciplinary approaches 

and solutions for creative practice 
 To develop skills and knowledge that can be applied to future projects and situations 
 To broaden awareness of new or unfamiliar materials-led, process-based creative 

practices 
 
4. Indicative content 
You will be encouraged to explore and develop your understanding of interdisciplinary 
approaches and solutions for creative practice, through practice-based enquiry. You will 
have the opportunity to explore interdisciplinary approaches through a range of 
activities such as working in collaborative teams, through project-based learning, and 
exploring new or unfamiliar approaches through directed study or independent learning. 
 
The module is delivered through a mixture of subject-based activities, projects and/or 
workshops, and group tasks. Specific content and activities will vary according to your 
subject area, including collaboration between programmes where appropriate. The 
development of new knowledge and skills associated with production and critical 
understanding will be encouraged through a range of approaches such as working with 
unfamiliar methods, processes and team based learning. An understanding of the 
possibilities inherent in interdisciplinary approaches within both your subject area and 
the wider creative context in which you work, will be core to all activities. 
 
Throughout the module, you are invited to record and reflect on the work undertaken. 
At the mid-point, you will be given formative feedback on your progress during the 
module through individual, and/or group tutorial. You are required to keep a Reflective 
book/ file/ blog (you only need to choose one of these methods), that should record and 
document the development of your ideas, work in progress, realized outcomes and your 
engagement with all aspects of the module. Your tutor will advise on which method 
might suit your approach best. Evidence of this ongoing record will inform the formative 
review of your progress, and provide the basis for individual or group tutorial 



throughout the module. 
 
To compliment your learning in this module, you can elect to learn a range of new skills 
delivered through the ‘Workshop Wednesdays’ open access programme (booking via the 
student portal). 

 
Towards the end of the module, all students will make a presentation of the outcomes of 
their work in this module. The presentation will take the form of a group presentation or 
showcase of work, to tutors and peers. Your tutor will advise on the approach most 
suited to your programme.  
 
A 1000-word critical evaluation provides you with the opportunity to consider the 
breadth of your investigation, and reflect upon the impact of new approaches and 
solutions within your individual creative practice. Your evaluation should also include 
evidence of your contribution to the group presentation or showcase. 
 
 
5. External/Industry links 
Visits  
Visiting lecturers / practitioners 
 
6. Assessment strategy, assessment methods and relative weightings 
Reflective book/ file/ blog 
1000-word critical evaluation 
 
 

7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks Intended learning outcomes 

A5 B5 C2 D3 
Reflective book/ file/ blog X   X   
1000-word critical evaluation   X   X 
 
8. Key reading list 
Author Year Title Publisher Location 
The specific reading materials and research sources are located on the VLE for this 
module/specific elective 
 
 
9. Other indicative sources (e.g. websites) 
Journals  
The specific reading materials and research sources are located on the VLE for this 
module/specific elective 
 
 



Annex 1 – Intended Learning Outcomes 

A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A5: Demonstrate a basic understanding of 
materials, techniques and processes in an 
area of creative practice outside of main 
programme 
 
 
 
 

Lectures/ Seminars 
Group working 
Wednesday Workshops 
Tutorials 
Directed study 
Research book/ file/ blog 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B: Show a basic understanding of 
interdisciplinary ideas and concepts and 
evidence understanding in practical and 
theory-based outcomes 
 
 
 

Lectures/ Seminars 
Group working 
Wednesday Workshops 
Tutorials 
Directed study 
1000 word critical evaluation 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C2: Produce a body of work that utilises 
materials, techniques and processes from 
an area of creative practice outside main 
programme of study 
 
 
 

Lectures/ Seminars 
Group working 
Wednesday Workshops 
Tutorials 
Directed study 
Research book/ file/ blog 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D3: Evidence ability to begin to articulate 
the potential for the transfer of materials, 
techniques and processes from one area of 
creative practice to another 
 
 
 

Lectures/ Seminars 
Group working 
Wednesday Workshops 
Tutorials 
Directed study 
1000 word critical evaluation 
 

 

 

 

 

 

 



Definitive Module Record 
 
1. Factual Information 
Module Code & Title BCOP100 

Contexts of Practice 1 
Level 4 

Module Leader  Credit Value 20 
Module Type Theory Notional Learning Hours 200 
 
2. Rationale for the module and its links with other modules 
This module introduces students to key theories and ideas, and provides a range of 
critical approaches to support the investigation, interpretation and analysis of 
contemporary art, design and media. Students will study a range of concepts that have 
shaped the way that we understand art, design and media in its wider historical and 
cultural contexts. Students will develop core research and communication skills to help 
them to articulate and contextualise their understanding of the themes covered in this 
module, and the knowledge gained will support creative practice by developing an 
understanding of the relationship between thinking and making. 
 
3. Aims of the module 
 To introduce and develop understanding of a range of key social, cultural and 

economic theories and discourses that impact on the production and consumption of 
fashion.  

 To introduce approaches to, and perspectives on the interpretation of practice. 
 To introduce and develop core research skills for the study of contemporary creative 

practice. 
 To introduce and develop a range of communication skills 
 
4. Indicative content 
A series of themed lectures and seminars will introduce students to key ideas and 
theories relevant to the study of fashion and fashion media. The series will explore a 
range of discourses that affect the way we perceive and value these practices, including, 
key social and cultural theories concerned with issues of representation, ideology and 
narrative. The module encourages students to explore the impact of production, 
consumption, distribution and dissemination of fashion in its contemporary context. 
Seminars and group tutorials develop the concepts presented in the lectures and allow 
students to begin to critically examine these core themes. Seminars are led or facilitated 
by a tutor, and individual and/or group tutorials provide guidance in relation to the 
assessment tasks. 
 
5. External/Industry links 
Visits; Visiting lecturers/practitioners 
 
6. Assessment strategy, assessment methods and relative weightings 
Students are required to: 

 Engage in research activities that identify and demonstrate a developing 
understanding of key ideas and theories that affect the production and 
consumption of arts, design, and media practices. 

 Show developing core research skills for the study of creative practice through 
the development of a reflective journal/blog. This should contain reflections on 
the lectures/seminars and all related tasks. This will be used to inform formative 
assessment on progress in the module and on completion of the module will be 
summatively assessed. 

 Demonstrate understanding and application of theoretical approaches to arts, 
design and media practices through a written essay. The essay may take the 
form of: a written essay (appropriately illustrated); a visual essay, a video 
essay/vlog. Your tutor will advise you on the most appropriate method and agree 
on an approach to take. 

 Respond to an essay question based on the learning within the module.  



 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks Intended learning outcomes 

A6 B2 C5 D6 
An essay 
(1500-2000 words or equivalent)  

X X X X 

A reflective journal/ blog     X X 

 
8. Key reading list 
Author Year Title Publisher Location 
Barnard, M. 2007 Fashion Theory: A 

Reader 
Routledge London 

Barthes, R.  2004 The Language of 
Fashion 

Berg Oxford 

Black, S.  2008 Eco-Chic: the 
Fashion Paradox 

Black Dog London 

English, B.  2013 A Cultural History 
of Fashion in the 
20th and 21st 
Centuries: from 
Catwalk to 
Sidewalk (2nd ed.) 

Bloomsbury London 

Hall, S. 2012 This Means This, 
This Means That: A 
Users Guide to 
Semiotics (2nd ed) 

Laurence King London 

Kawamura, Y.  2005 Fashion-ology: an 
introduction to 
fashion studies.  

Berg 
 

Oxford 

Manghani, S.  2013 Image Studies: 
Theory and 
Practice 

Routledge London 

Sturken, M. & 
Cartwright, L. 

2009 Practices of 
Looking: An 
Introduction to 
Visual Culture (2nd 
ed) 

Oxford 
University Press 

New York 

 
Sources specific for each programme can be accessed via the Programme’s VLE and 
essential reading will be indicated on project briefs. 
 
 
9. Other indicative sources (e.g. websites) 
Journals  
 
Fashion Theory: the Journal of Dress, Body and Culture (Berg) 
Journal of Fashion Practice (Berg) 
 
Some key texts that we may consult throughout the year include: 
 
Journals and links to journals and other sources specific for this programme 
can be accessed via the Programme’s VLE and will be indicated on project 
briefs. 
 
 



Annex 1 – Intended Learning Outcomes 

A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will 
be expected to: 
 
A6: Begin to identify and demonstrate 
an understanding of key theories and 
discourses that affect the practice, 
production and consumption of fashion 
and fashion media.  
 
 
 

Lectures 
Group discussions 
Seminars 
Tutorials 
Formative assessment 
(presentations/tutorials) 
Summative assessment 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will 
be expected to: 
 
B2: Begin to apply appropriate 
theoretical approaches to the study 
and interpretation of fashion and 
fashion media  
 
 
 
 

Lectures 
Group discussions 
Seminars 
Tutorials 
Formative assessment 
(presentations/tutorials) 
Summative assessment 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will 
be expected to: 
 
C5: Begin to research, evaluate and 
contextualise their own area of practice 
informed by key ideas and theories, 
applying appropriate academic 
conventions 
  
 
 

Lectures 
Group discussions 
Seminars 
Tutorials 
Formative assessment 
(presentations/tutorials) 
Summative assessment 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will 
be expected to: 
 
D6: Demonstrate a developing range of 
communication skills  
 
 
 
 

Lectures 
Group discussions 
Seminars 
Tutorials 
Formative assessment 
(presentations/tutorials) 
Summative assessment 

 

 

 

  



Definitive Module Record 

1. Factual Information 
Module Code & 
Title 

BAFM201  
Fashion Communication 
and the Moving Image 

Level 5 

Module Leader  Credit Value 40 
Module Type Theory and Practice Notional learning 

hours 
400 

 
2. Rationale for the module and its links with other modules 
 Throughout this module learners will explore the evolving use of the moving image 

as part of Fashion Communication. 
 This module is linked to past learning and requires individuals to build on knowledge 

of visual culture, the fashion environment and theories in marketing and promotion. 
 One of two modules in Level 5 where acquisition of technical skills and theoretical 

studies are taught together.  Final outcomes must evidence progress in both fields.  
 
3. Aims of the module 
 To develop and begin to synthesise an understanding of how fashion film, video and 

animation is realised, and of its relevant application to a clients and/or markets 
specific needs. 

 To show an understanding of how film is used as a major communication channel. 
 To develop the ability to contextualise how the moving image is changing the way 

the fashion industry communicates with its audiences. 
 
4. Indicative content 
 This module requires students to draw upon learning from past modules to identify 

appropriate market levels, channels of communication and visual language.  
Students will utilise the moving image to engage with a specific target market. 

Content will include: 
 A series of screenings and discussions will explore film’s social and cultural 

narratives and its on-going relationship with fashion and identity.  Historical and 
mainstream cinema, art-house and fashion film, along with traditional and digital 
forms of animation, will be introduced and examined. 

 Self directed research of case studies to develop meaningful methods of measuring 
and reflecting on the success of students own and others work. 

 A series of technical workshops to support learning and enable realisation of 
individual outcomes. 

 Workshops to enable students to communicate initial concepts with clients and 
collaborators through successful storyboarding, treatment writing and pitches. 

 A moving image piece, executed following negotiations and consultations with staff, 
cohort and visiting practitioners 

 A supporting dossier outlining findings from primary and secondary research and 
intended purpose/destination of the outcomes. 

 The relevant application of critical analysis through tutorials and group critiques. 
 
5. External/Industry links 
 Contextual research will explore relevant cultural and historical strands over a wide 

range of multidisciplinary visual communications, narratives and theories. 
 The module will encourage cross-departmental collaboration and interaction. 
 The module will reflect the entrepreneurial creativity of the programme and 

encourage students to develop knowledge of appropriate professional contexts. 
 
 
 
 



6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials  
Summative assessment 100% by coursework: 
Moving Image Piece, Supporting written dossier and Reflective Presentation-100%. 
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A4 B1 C2 C4 D1 
Moving Image Piece X  X X  
Supporting written dossier  X    
Reflective Presentation     X 
 
8. Key reading list 
Essential 
Author Year Title Publisher Location 
Munich, A. 2011 Fashion in Film Indiana 

University 
Press 

Bloomington 

Geczy, A. 2012 Fashion and Art Berg London 
Shorter, G. 

 

2012 Designing for Screen: 
Production Design and Art 
Direction Explained 

The Crowood 
Press Ltd 

UK 

Oakley 
Smith, M. 

2013 Art/Fashion in the 21st 
Century 

Thames and 
Hudson  

London 

Blackman, C 2012 100 Years of Fashion  Laurence King London 

Recommended 
Halligan, F. 
 

2013 Visualising the Action of the 
World’s Greatest Films: The 
Illustrations Behind Iconic 
Cinema Moments 

ILEX London 

Uhlirova, M. 2008 If Looks Could Kill: Cinema’s 
Images of Fashion, Crime 
and Violence 

Koenig Books London  
 
 
 
 

Campany, 
D. 

2008 Photography and Cinema 
(Exposures)   

Reaktion 
Books 

London 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://showstudio.com/ 
http://www.nowness.com/ 
http://www.ashadedviewonfashion.com/ 
http://www.fashioninfilm.com/3fff_overview.htm 
http://www.britishfashioncouncil.com/content/1882/Fash/On-Film 
http://testmag.co.uk/ 
http://www.contagiousmagazine.com/ 
http://berlinfashionfilmfestival.net  
 
 



Journals 
Film, Fashion and Consumption, ID, Lula, Elle, Vogue, Dazed and Confused, Love, 
Another 

  



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
 
A4 Demonstrate growing awareness of the 
creative development of fashion 
communication techniques and of their 
application over multiple media channels 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce 
additional and develop existing concepts 
and research methodologies involved.  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B1. Continue to identify, develop and 
select suitable research methodologies and 
multimedia materials that will inform the 
effective development of fashion marketing 
strategies and communications 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C2.  Utilise a range of appropriate media 
channels and expertise for the 
development of original research and 
cross-platform promotional solutions 

C4. To develop technical proficiency in 
software, equipment and emerging 
technologies in order to conduct effective 
research and produce fashion 
communications utilizing both the still and 
moving image. 

 

 
 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

 

 



D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D1. Use selected appropriate digital media 
and emergent technologies, equipment and 
software to develop marketing research 
methods and fashion promotions and 
communications 

 
 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

 

  



Definitive Module Record 

1. Factual Information 
Module Code & 
Title 

BAFM202  
Professional Practice 
within Fashion Media and 
Marketing  Environment 

Level 5 

Module Leader  Credit Value 20 

Module Type Theory and Practice Notional learning 
hours 

200 

 
2. Rationale for the module and its links with other modules 
 This module extends skills acquired during Level 4 allowing individuals to further 

explore the fashion environment and explore industry practice along with 
employment and entrepreneurial opportunities. 

 This module will run across level 5 and will inform an understanding of the level of 
professionalism, creativity and adaptability required to negotiate a career in Fashion 
Media and Marketing. 

 
3. Aims of the module 
 To develop an understanding of contemporary industry models and processes. 
 To encourage personal investigation of the professional, innovative and 

entrepreneurial aspects of the Fashion Media and Marketing environment through 
participation in industry placement/ internships. 

 To enable students to outline proposals for level 6 study. 
 
4. Indicative content 
 Students will develop personal professional skills from investigations into the 

collaborative nature and business-based prerequisites of the Fashion and Media 
industries. 

 Alongside student’s own internships within an appropriate professional setting, 
briefings by industry speakers and studio/workplace visits will introduce career 
opportunities and professional expectations.  

 Student-led feedback sessions will enable the sharing of individual’s experiences 
from external professional encounters and develop verbal communication skills.  

 Working on external briefs will enhance students understanding of the client-led 
marketplace. 

 Practical workshops and self-branding outcomes will foster an understanding of the 
need for students to present themselves professionally over business stationary, 
portfolios, digital profiles and social media networks. 

 Tutorials will support individual’s applications and preparations for industry 
internships. These preparatory activities will also encourage the growth of key 
employability and entrepreneurial skills such as written communications, self-
motivation and initiative, commercial and market place awareness, effective 
investigation and data analysis.  

 The sharing of experiences by visiting experts and professionals will inspire an 
understanding of the enterprise and entrepreneurial aspects of the creative 
industries along with the overarching skills required for employment. 

 Seminars and visits will familiarise students with the contemporary fashion calendar, 
identifying key activities like product launches, events and exhibitions.  

 
5. External/Industry links 
 Contact with internal and external agencies will grow student’s key employability and 

entrepreneurial skills. 
 Students will approach external agencies for internships and/or for research. 
 



6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials. 
Summative assessment 100% by coursework. 
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A3 B5 C3 D3 D4 
1. Research & reflective journal/blog X  X X X 
2. Critical self evaluation (1000 words max)  X    
 
8. Key reading list 
Author Year Title Publisher Location 
Moore, G. 2012 Basics Fashion 

Management: 
Fashion 
Promotion  

AVA Publishing London 

Yates, J. 

 

2011. The fashion 
careers 
sourcebook 

A & C Black: 
London 

London 

Brown, C. 2010 Fashion and 
Textiles 

Laurence King  

Recommended 
Burke, S. 2012 Fashion 

Entrepreneur: 
Starting Your 
Own Fashion 
Business 

Burke 
Publishing 

London 

Cole, J. 2011 Creative CV 
Guide 

University 
College 
Falmouth 

Falmouth 

Dillon, S. 2011 The 
Fundamentals 
of fashion 
Management 

AVA London 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://www.businessoffashion.com 
http://www.britishfashioncouncil.co.uk 
http://www.drapersonline.com 
http://ukfashionintern.com 
http://www.gfw.org.uk 
http://www.fashionunited.co.uk 
http://creativeopportunities.arts.ac.uk 
 
Journals 
Drapers, Fashion Practice: The Journal of Design, Creative Process and the Fashion 
Industry. 

 
  



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A6. To begin to understand and reflect on 
the ethical responsibilities of the fashion 
media in both historical and contemporary 
contexts 

 
 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
B5. Maintain ongoing academic and 
professional development by the reflective 
practices of critical analysis and self-
evaluation. 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C3. Begin to analyse and synthesise 
research from specific markets, consumer 
groups, lifestyle and fashion trends and 
apply findings meaningfully to all outcomes 
over a range of media. 

 
 
 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D3.Develop reflective individual practice 
that will lead to an ongoing acquisition of 
skills and knowledge in order to foster 
personal and professional growth 

D4. Demonstrate a increasing ability to 
work on self-initiated tasks and projects, 
exhibiting the appropriate levels of time-
management and self-organization 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

 

  



                                               Definitive Module Record 
 
1. Factual Information 
Module Code & Title BAFM203 Fashion 

Media Marketing and 
Communication  

Level 5 

Module Leader  Credit Value 40 
Module Type Theory and Practice Notional learning hours 400 
 
2. Rationale for the module and its links with other modules 
 This module further explores key theories in both marketing and communication and 

requires students to examine to the relationship between the two activities.   
 Students will look across communication platforms and examine consumer’s ever-

shifting appetites in culture and commodities, considering how this shapes media 
consumption and usage and sustainable practice. 

 Students will be encouraged to apply creative outcomes and recommendations to 
briefings by external agencies to improve their understanding of the Fashion and 
Media environs and current business methodologies  

 
3. Aims of the module 
 To introduce students to qualitative research methods and how they can use findings 

to inform innovative marketing strategies. 
 To develop student’s use of quantitative research data when selecting targeted cross 

platform communication channels and concepts for promotion and retail. 
 To continue to explore and develop the use of photography and film in advertising. 
 To use the outcomes from this module to part inform their initial proposal for the 

level 6 personalised learning pathway. 
 
4. Indicative content 
Students will be encouraged to plan, execute and measure quantitative research 
activities, as well evidencing the clear analysis of collected data to gain customer insight 
and market intelligence. The creative recommendations resulting from the analysis must 
be applied to a promotional event or retail experience for a relevant external agency.  
Indicative content for this module may include:  
 Workshops on primary research methods will allow students to identify patterns in 

data and explain how this understanding can improve customer insight and progress 
recommendations for product, retail, digital, advertising and brand experience. 

 Student pitches will encourage the use of appropriate investigations via secondary 
sources into fashion futurology and trends in lifestyle, target specific product usage 
and media consumption. 

 Investigations into consumerism on local and global scales will encourage students to 
become more ethically responsible, socially aware and promote sustainable practice 
and business models. 

 Live project briefs will encourage students to evaluate innovative methods of 
communication, develop brand/customer conversations and challenge the use of 
traditional information networks.  It will require students to plan strategically and 
communicate intentions clearly. 

 The study of advertising, public relations and event management will stimulate the 
identification of business opportunities and risks arising from such activities.  

 Collaborative tasks will introduce students to professional opportunities and practical 
limitations and develop student’s skills in time management, verbal communication 
and flexible/reactive planning.  

 
5. External/Industry links 
 Students will collaborate with external agencies and each other on live briefs. 
 Visits and guest lecturers will introduce issues relating to retail/event management. 
 



 
6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials.  
Research, rationale and planning dossier, event realisation and Presentation/Pitch-100% 
 
7. Mapping of assessment tasks to learning outcomes (see Annex 1) 
Assessment tasks Intended learning outcomes 

A3 B2 C3 C4 D1 D2 
Research, rationale and planning dossier   X     
Event realisation X   X X  
Presentation/Pitch    X   X 
 
8. Key reading list 
Author Year Title Publisher Location 
Noricks, C. 2013 Ready to launch : the PR 

couture guide to breaking 
into fashion PR 

CreateSpace 
Independent 
Publishing 
Platform 

London 

Blythe, J. 2013 Consumer Behaviour SAGE Publications 
Ltd 

UK 

Mink Rath, P. 

 

2012 Fashion Marketing: A global 
perspective. London 

Fairchild books: London 

Vinken, B 2005 Fashion zeitgeist : trends 
and cycles in the fashion 
system 

Berg Oxford 

Ziv, Y. 2013 Seasons of Change Create Space London 

Recommended 
Kim, E. 2011. Fashion trends: analysis 

and forecasting 
Berg publishing:  Oxford 

Klein, N. 2010. No logo Fourth Estate; 
10th Anniversary 
Edition 

London 

Smilansky, S. 2009 Experiential Marketing: A 
Practical Guide to 
Interactive Brand 
Experiences 

Kogan Page London 

Gladwell, M. 2002 Tipping Point Penguin London 
 
9. Other indicative sources (e.g. websites) 
http://www.trendwatching.com 
http://www.trendhunter.com 
http://www.businessoffashion.com 
http://www.britishfashioncouncil.co.uk 
http://www.drapersonline.com 
http://www.marketingweek.co.uk 
http://cargocollective.com 
http://www.thedigitalage.com 
http://www.fashiontv.com 
www.harvardbusinessreview.com  
Journals 
Elle, Vogue, Harper’s Bazaar, Drapers Record 



 
Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
 
A3. Understand and begin to evaluate the 
historical development of fashion 
marketing and promotion and be aware of 
the impact developments in global markets 
and technologies have on them 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B2. Apply meaningful levels of analysis and 
evaluation to quantifiable research findings 
in order to stimulate creative and academic 
development 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C3. Work in collaboration with external and 
internal agencies and partners to produce 
marketing strategies, promotional 
campaigns and fashion media 
communications. 

 
C4. Use editorial and curatorial principles 
to recommend promotional content and 
product selection 

 

 
 
 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 

Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

 

 

 



 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D1. Devise appropriate creative cross-
platform solutions for fashion marketing 
and promotional activities as well as for 
effective fashion communications  

D2. Communicate concepts effectively and 
professionally employing both visual and 
written communications and live 
presentation techniques. 

 

 

Tutorials: to reinforce and develop 
individual understanding and ensure that 
the knowledge learnt is contextualised for 
the student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Studio development: to develop studio 
practice alongside other students within a 
context of practical and theoretical 
engagement. 
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 
 

 

  



Definitive Module Record 

1. Factual Information 
Module Code & Title GCOP200 

Contexts of Practice 2 
Level 5 

Module Leader  Credit Value 20 
Module Type Theory Notional learning hours 200 
 
2. Rationale for the module and its links with other modules 
This module extends and develops the themes, ideas, concepts and critical discourses 
introduced in Year One. Students will attend core lectures and participate in a lecture/ 
seminar series designed to deepen their understanding of creative practice in its wider 
contexts. This themed approach encourages students to make considered and 
appropriate links between their area of practice and wider contextual and 
interdisciplinary discourses. You will continue to develop critical approaches to research, 
which will inform your understanding of the relationship between context and practice. 
 
3. Aims of the module 
 To develop and extend a critical understanding of critical, cultural and contextual 

frameworks which inform the production and consumption of fashion and fashion 
media. 

 To develop independent thinking, project planning and management skills. 
 To develop enhanced communication skills, which demonstrate knowledge and 

understanding of critical theories and discourses and their impact on creative 
practice. 

 
4. Indicative content 
The module begins with a series of core lectures that will cover essential research skills 
and extend students’ ability to research fashion in its global contexts. Students are 
encouraged to connect their developing interests to the analytical and theoretical 
methods provided. Alongside the taught elements students will engage in independent, 
self-directed research into contemporary fashion and fashion media. Research 
undertaken will be documented in a research journal/blog. These research 
journals/blogs will be used during formative tutorials/assessment points to discuss 
student progress towards achieving summative outcome, which is an illustrated 
essay/research blog (2,000–2,500 words or equivalent).During the final phase of this 
module students will begin to think about what they are going to undertake in the 3rd 
year (level 6) Contexts of Practice 3 module and will prepare an initial research project 
proposal as an annexe to the illustrated research essay/blog. 
 
5. External/Industry links 
Visits; Visiting lecturers / practitioners 
 
6. Assessment strategy, assessment methods and relative weightings 
Students are required to: 
 Engage in research activities that identify and demonstrate a developing 

understanding of key ideas and theories that affect the production and consumption 
of arts, design, and media practices. 

 Show developing core research skills for the study of creative practice through the 
development of a reflective journal/blog. This should contain reflections on the 
lectures/seminars and all related tasks. This will be used to inform formative 
assessment on progress in the module and on completion of the module will be 
summatively assessed. 

 Demonstrate understanding and application of theoretical approaches to arts, design 
and media practices through a written essay. The essay may take the form of: a 
written essay (appropriately illustrated); a visual essay, a video essay/vlog. Your 
tutor will advise you on the most appropriate method and agree on an approach to 
take. 



 Independently develop an essay question based on the learning within the module, 
in agreement with their tutor. 

 
 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks Intended learning outcomes 

A3 A6 B1 C5 D6 
An essay 
(2,000–2,500 words or equivalent)  

X X X X X 

A reflective journal/ blog    X  
 
8. Key reading list 
Useful texts: 
Author Year Title Publisher Location 
Barrett, E. & 
Bolt, B. 

2007 Practice as 
Research: 
Approaches to 
Creative Arts 
Enquiry 

I.B. Tauris & 
Co. Ltd 

New York 

Brink-
Budgen, Roy 
van den 

2010 Critical Thinking 
for Students: 
Learn the Skills of 
Critical 
Assessment and 
Effective 
Argument (4th ed) 

How to Books 
Ltd 

Oxford 

Chambers, 
E., & 
Northedge, A. 

2008 The Arts Good 
Study Guide (2nd 
ed 

Open 
University 
Press 

Milton Keynes 

Cottrell, S. 2005 Critical Thinking 
Skills: Developing 
Effective Analysis 
and Argument 

Palgrave 
Macmillan 

Basingstoke 

Dawson, C. 2009 Introduction to 
Research Methods 
(4th ed) 

How to Books 
Ltd 

Oxford 

Denscombe, 
M. 

2012 Research 
Proposals: A 
Practical Guide 

Open 
University 
Press 

Berkshire 

Key texts that will be consulted for the themed lectures include: 
Barnard, M. 2007 Fashion Theory: A 

Reader 
Routledge London 

Entwistle, J. 2009 The Aesthetic 
Economy of 
Fashion: Markets 
and Values in 
Clothing and 
Modelling  

Berg Oxford 

Gibson, 
Pamela 
Church. 
 

2011 Fashion and 
Celebrity Culture 

Berg Oxford 

Rose, G. 2012 Visual 
Methodologies: An 
Introduction to 
Researching with 
Visual Material 
(3rd ed) 

SAGE London 



Stibbe, D. 2009 The Handbook of 
Sustainability 
Literacy 

Green Books. Dartington 

Tsui, C. 2009 China Fashion: 
Conversations 
with Designers 

Berg Oxford 

Winge, T. 2012 Body Style Berg Oxford 
Moggridge, B. 2006 Designing 

Interactions 
MIT Press Boston 

Sources specific for each specialist option can be accessed via the VLE and 
essential reading will be indicated on project briefs. 
 
 
9. Other indicative sources (e.g. websites) 
Journals  
 
Fashion Theory: the Journal of Dress, Body and Culture (Berg) 
Journal of Fashion Practice (Berg) 
 
The library has a list of the journals that we hold and have online access to. 
 
 



Annex 1 – Intended Learning Outcomes 

A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A3: Identify and demonstrate an 
understanding of key theories and 
discourses that affect the practice, 
production and consumption of fashion and 
fashion media. 
A6: Evidence an understanding of the 
relationship between theory and practice 
and interpret, analyse and evaluate critical 
approaches to creative practice 
 
 

Lectures 
Seminars 
Tutorials 
Presentation to peers/staff 
 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B1: Identify and select suitable research 
methodologies and multimedia materials 
that will inform the effective development 
of marketing strategies and 
communications. 

Independent study 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C5: Competently utilise a range of 
appropriate research methods and 
academic conventions. 
 
 

Independent study 
Presentation 
Group seminars 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D6: Demonstrate communication skills, 
which evidence knowledge and 
understanding of critical, cultural and 
contextual discourses. 
 
 

Presentation of work 
Initial research project proposal 

 

 

 

 
 

  



Definitive Module Record 
 
1. Factual Information 
Module Code & Title BAFM301 

Research and 
Experimentation 

Level 6 

Module Leader  Credit Value 40 
Module Type Theory and Practice Notional learning hours 400 
 
2. Rationale for the module and its links with other modules 
This module will stipulate the overarching direction and outline both quantitative and 
qualitative research methodologies that will provide a platform from which the student’s 
Creative and Professional Conclusion module may develop.  

It is a period of reflection on past creative outcomes and the success of their 
commercial application.  The questioning of theories and experimentation in practical 
processes will allow students to plan their final project and negotiate a course towards 
its conclusion considering future career or learning aspirations.  

Negotiated proposals for outcomes must evidence indicative inclusion of contextual 
studies subject matter and creative intent for the final year must be clearly definable at 
the end of this module. 
 
3. Aims of the module 
 To evaluate acquired knowledge and technical abilities and apply in-depth levels of 

critical judgment to learning experiences and outcomes. 
 To select and experiment independently with pertinent processes and techniques to 

allow synthesis between theory and practice. 
 To express the triangulation of various research methods and artistic intent in a 

considered and professional manner utilising relevant media and communication 
channels. 

 To reconcile personal practice and specializations in relation to future career 
aspirations and the commercial applications of creative outcomes 

 To question, embed and utilise contextual study content within negotiated proposals 
for final year modules. 

 
4. Indicative content 
 Through negotiations with tutors, students will develop a proposal that will include 

details of intended quantitative and qualitative research methods and artistic 
outcomes. This written dossier will reference the proposal developed during the later 
stages of the Level Five programme.  

 Individual and group tutorials will guide learners through a cohesive and intensive 
programme of extended, personally directed pragmatic research and a phase of 
continual evaluation of past and present practice. 

 Creative visual and written experimentation across medias platforms will be 
encouraged in studio-based sessions.  Learners will be supported across faculties 
with specialist knowledge and equipment, but will initiate processes and techniques 
that inform their specialist practice independently. 

 Critiques, conducted in peer groups and on an individual basis, will evaluate 
strengths and limitations of individual approaches and their relationship with 
contextual content.  Critical discussion will encourage engagement with alternative 
texts, theories, exhibitions and visual stimuli.  

 Visiting lectures and workplace visits will continue to inform students of currents 
trends and innovations in the fashion environment. 

 
 
 



5. External/Industry links 
 Students will select and research external agencies and may work with students from 

inside or outside the programme on live briefs. 
 Relevant practitioners from industry and other programmes will offer individual or 

group tutorials 
 
6. Assessment strategy, assessment methods and relative weightings 
Formative assessment based on short discreet writing tasks, in seminar feedback, studio 
critiques and individual progress tutorials. 
 
Summative assessment 100% by coursework: 
 
Portfolio of all related practical work, including research and development, studio books 
and resolved work(s), undertaken as part of the module 75% 
Proposal (1,000 words or equivalent) including statement of intent and creative 
positioning that demonstrates the application of analysis and research appropriate to 
Level 6 outcomes 25% 
 
(Relative weightings will be defined in assignment briefs) 
 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks Intended learning outcomes 

A6 B3 C3 D6 
Portfolio  X  X  
Proposal  X  X 
 
8. Key reading list 
Author Year Title Publisher Location 
Essential 
Author Year Title Publisher Location 
Nahai, N. 2012 Webs of Influence: 

The Psychology of 
Online Persuasion 

Pearson London 

Bartlett, D., 
Cole, S., 
Rocamora, A. 

2013 Fashion Media: 
Past and Present 

Bloomsbury 
Academic 

London 

Bailey, S., 
Baker, J. 

2013 Visual 
Merchandising for 
Fashion 

AVA Publishing London 

Siegal, L. 2011 To Die For: Is 
Fashion Wearing 
Out the World? 

Fourth Estate London 

Recommended 
Rocamora, A. 2009 Fashioning the City: 

Paris, Fashion and 
the Media 

I B Tauris & Co Ltd London 

Evamy, M. 2010 Logotype Laurence King London 

Campany, D. 2008  Photography and 
Cinema 
(Exposures)   
 

Reaktion Books London 

 
 
 
 
 



9. Other indicative sources (e.g. websites) 
Websites 
http://www.style.com 
http://www.models.com 
http://www.trendwatching.com 
http://www.trendhunter.com 
http://www.ted.com 
www.wgsn.com   
http://www.retail-week.com 
http://www.marketingweek.co.uk 
Lynda.com 
 
Journals 
ID, Drapers, Fashion Practice: The Journal of Design, Creative Process and The Fashion 
Industry, Elle, Vogue, Cultural Trends, Drapers, Fashion Theory: The journal of dress, body and 
culture. 

 



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A6. Evidence an understanding of the 
relationship between theory and practice 
and interpret, analyse and evaluate critical 
approaches to creative practice. 

 
 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to develop 
practice alongside other students within a 
climate of mutual theory/practice  
Private study: to develop students’ 
learning autonomy and ownership of  
the knowledge and information gained 
during the module. 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B3. Apply appropriate theoretical 
approaches to the study and interpretation 
of art, design and media products and 
practices, and conduct a rigorous 
independent investigation into an 
appropriate research topic, which informs 
their creative practice. 

 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Studio development: to develop 
practice alongside other students within a 
climate of mutual theory/practice  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C3. Analyse research from specific 
markets, consumer groups, lifestyle and 
fashion trends and apply findings 
meaningfully and experimentally to all 
outcomes over a range of media.  

 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Studio development: to develop practice 
alongside other students within a climate 
of mutual theory/practice. 
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

 

 

 



D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D6. Demonstrate communication skills, 
which evidence knowledge and 
understanding of critical, cultural and 
contextual discourse, within a fashion 
context.  

 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

 

  



Definitive Module Record 
 
1. Factual Information 
Module Code & Title BAFM302 

Creative and 
Professional 
Development 

Level 6 

Module Leader  Credit Value 20 
Module Type Theory and Practice Notional learning hours 200 
 
2. Rationale for the module and its links with other modules 
This module will enable students to use personal career ambitions to position 
themselves for progression to employment, self-employment or to post-graduate study.  
It will provide multiple opportunities for students to assimilate previous industry 
experiences and research into both contextual subject matter and creative outcomes of 
the final year modules. 
The module will encourage consideration of audiences, end-users and relevant markets.  
Relationships with appropriate external agencies, individuals and professionals will be 
explored and interactions with the creative, commercial and cultural environments will 
be investigated. 
 
3. Aims of the module 
 To support and inform the development of an individually appropriate strategy for 

progression into employment, self-employment, professional practice or continued 
education. 

 To extend learners understanding and consideration of appropriate audiences, end-
users and markets and to raise awareness of industry relevant technologies, 
techniques and innovations. 

 To encourage learners to utilise personal career ambitions to inform studio practice, 
contextual content and creative outcomes at professional levels. 

 To provide opportunities for students to reflect on industry and workplace 
experiences and to encourage synergy between these and artistic and contextual 
outcomes. 

 To encourage the growth of key employability and entrepreneurial skills and to 
develop cross media communication to a professional level. 

 
4. Indicative content 
 Visiting lecturers will continue to encourage individuals to re-evaluate, question and 

refine personal proposal and practice. 
 Lectures will encourage the cross-referencing of quantitative and qualitative 

marketing. 
 Seminar tasks will promote the application of formative and summative assessment 

techniques to research and communication activities. 
 Case studies will allow students to evaluate innovative promotional strategies and 

media selection, and analyse their effectiveness in driving consumers to specified 
locations. 

 Tutorials and critiques will provide opportunities for reflection and evaluation of 
professional strategies and communications along with the evolution of career 
aspirations. 

 Workshops to develop the management of critical paths, budgets, client expectations 
and collaborative practices. 

 
5. External/Industry links 
 Students will work with external agencies and students from inside or outside the 

programme on live briefs. 
 Relevant practitioners from industry and other programmes will offer required 

support and advice that is identified through student’s presentations and 
student/tutor negotiations. 



 
6. Assessment strategy, assessment methods and relative weightings 
Formative assessment in seminar feedback, critiques and individual progress tutorials. 
Summative assessment 100% by coursework. 
 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks Intended learning outcomes 

A3 B3 C2 C3 D2 
1. Research & reflective journal/blog X X   X 
2. Portfolio of promotional material   X X  
 
8. Key reading list 
Essential 
Author Year Title Publisher Locatio

n 
Barden, P. 2013 Decoded: The Science Behind 

Why We Buy 
John Wiley & 
Sons 

London 

Sheriden, J. 2010 Fashion, Media, Promotion: 
The New Black Magic 

John Wiley & 
Sons 

London 

Wheeler, A. 2012 Designing Brand Identity: An 
Essential Guide for the Whole 
Branding Team 

John Wiley & 
Sons 

London 

Recommended 
Morgan, 
T. 

2011 Visual Merchandising: Window 
and In-Store Displays for 
Retail [Paperback] 

Laurence King London 

O'Neill, J. 2013 The BRIC Road to Growth London Publishing 
Partnership 

London 

Buckland, 
W.  
 

2008 Teach Yourself Film Studies, 
3rd Revised edition. 

Teach Yourself 
Books 

London 

Evans, C.  
 

2003 Fashion at the Edge: spectacle, 
modernity and deathliness. 

Yale University 
Press 

New 
Haven 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://www.style.com 
http://www.models.com 
http://www.trendwatching.com 
http://www.trendhunter.com 
http://www.ted.com 
www.wgsn.com   
http://www.retail-week.com 
http://www.marketingweek.co.uk 
Lynda.com 
 

Journals 
ID, Drapers, Fashion Practice: The Journal of Design, Creative Process and The Fashion 
Industry, Elle, Vogue, Cultural Trends, Drapers, Fashion Theory: The journal of dress, 
body and culture. 



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A3: Demonstrate specific knowledge and 
demonstrate an understanding of key 
theories and discourses that affect the 
practice, production and consumption of 
art, design and media. 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B3. Utilise research, experience and 
evaluations in order to form valid 
independent viewpoints and insights, 
allowing for informed conjecture and 
judgment.  

 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
C2.  Utilise a range of media channels and 
expertise for the development of original 
research and cross-platform promotional 
solutions. 

C3. Work in collaboration with external and 
internal agencies and partners to produce 
marketing strategies, promotional 
campaigns and fashion media 
communications. 

 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D2. Communicate concepts effectively and 
professionally employing both visual and 
written communications and live 
presentation techniques. 

 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

 



Definitive Module Record 
 
1. Factual Information 
Module Code & Title BAFM303 

Creative and 
Professional 
Conclusion 

Level 6 

Module Leader  Credit Value 40 
Module Type Theory and Practice Notional learning hours 400 
 
2. Rationale for the module and its links with other modules 
This module represents the culmination of the knowledge, skills and understanding 
acquired throughout the entirety of the student’s study on the programme through the 
engagement in a project that is the result of a self-initiated or self-selected brief. 
 
3. Aims of the module 
 To enable the student to present a body of work that confirms their personal position 

as an artist/designer/maker at the conclusion of a BA programme. 
 To enable the student to identify and demonstrate their depth of understanding of 

their chosen specialism. 
 To enable the student to prepare and develop propositional information that will 

establish their progression and standing professionally outside the College 
environment. 

 To enable the student to recognise and promote their transferable skills. 
 
4. Indicative content 
Students will complete the production of their project, demonstrating appropriate 
professional standards and providing a critical self-assessment and suitable promotional 
material.  

Students will be supported throughout by regular group and individual tutorials, as well 
as a practical workshops, visiting artists/lecturers programme, and regular progress 
screenings and presentations. 
 
5. External/Industry links 
 Students will continue to work with external agencies and/or other students. 
 Students will receive feedback from and be supported by relevant practitioners from 

industry and other programmes in the realisation of their outputs. 
 
6. Assessment strategy, assessment methods and relative weightings 
 
Summative assessment 100% by coursework: 
 
Portfolio consisting of resolved and exhibited studio work, research work/files and other 
supporting materials  
A written statement including creative intent and an evaluation. 
(Relative weightings will be defined in assignment briefs) 
 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
 Intended learning outcomes 

A3 B4 C2 D4 
Portfolio X X X X 
Statement  X  X 
 
 
 
 



 
 
8. Key reading list 
Author Year Title Publisher Location 
Berger, J. 2014 Contagious: How 

to Build Word of 
Mouth in the 
Digital Age 

Simon & 
Schuster Ltd 

London 

Gladwell, M. 2013 David and 
Goliath: 
Underdogs, 
Misfits and the 
Art of Battling 
Giants  

Allen Lane London 

Shaw, D. 2013 Fashion Buying: 
From Trend 
Forecasting to 
Shop Floor 
(Basics Fashion 
Management) 

Fairchild Books London 

Recommended     
Tungate, M.  
 

2009 Luxury World: 
The Past, 
Present and 
Future of Luxury 
Brands. 

Kogan Page London 

Bruzzi, S. 1997. Undressing 
cinema : clothing 
and identity in 
the movies 

Routledge,  London ;  

Jackson, T. 2000 Mastering 
Fashion Buying 
and 
Merchandising 
Management 
(Palgrave Master 
Series) 

Palgrave 
Macmillan 

London 

 
9. Other indicative sources (e.g. websites) 
Websites 
http://www.style.com 
http://www.models.com 
http://www.trendwatching.com 
http://www.trendhunter.com 
http://www.ted.com 
www.wgsn.com   
http://www.retail-week.com 
http://www.marketingweek.co.uk 
Lynda.com 
Journals 
ID, Drapers, Fashion Practice: The Journal of Design, Creative Process and The Fashion 
Industry, Elle, Vogue, Cultural Trends, Drapers, Fashion Theory: The journal of dress, 
body and culture. 



Annex 1 – Intended Learning Outcomes 
 
A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A3. Evidence an understanding of the 
relationship between theory and practice 
and interpret, analyse and evaluate critical 
approaches to creative practice informed 
by recent research in the discipline. 

 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Critiques: to enable students to articulate 
the link between theory and practice and 
how this supports the evaluative process.  
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Studio development: to develop practice 
alongside other students within a climate 
of mutual theory/practice.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B4. Utilise research, experience and 
evaluations in order to form valid 
independent viewpoints and insights, 
allowing for informed conjecture and 
judgment.  

 
 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Studio development: to develop practice 
alongside other students within a climate 
of mutual theory/practice  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C5. Research, evaluate and contextualise 
their own area of practice informed by key 
ideas and theories, applying appropriate 
academic conventions and utilising a range 
of appropriate research methods. 

 
 
 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area.  
Studio development: to develop practice 
alongside other students within a climate 
of mutual theory/practice. 
Critiques: to enable students to relate 
their work to a growing awareness of the 
link between theory and practice and how 
this supports the evaluative process.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

 

  



 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
 D4.Develop reflective individual practice 
that will lead to an ongoing acquisition of 
skills and knowledge in order to foster 
personal and professional growth. 

 
 

Tutorials: to reinforce individual 
understanding and ensure that the 
knowledge learnt is contextualised for the 
student’s individual subject area. 
Lectures and seminars: to introduce the 
concepts and research methodologies 
involved.  
Private study: to develop students’ 
learning autonomy and ownership of the 
knowledge and information gained during 
the module. 

 



Definitive Module Record 
 
1. Factual Information 
Module Code & 
Title 

BAFM304 
Contexts of Practice 3  

Level 6 

Module Leader  Credit Value 20 
Module Type Theory & Practice Notional Learning 

Hours 
200 

 
2. Rationale for the module and its links with other modules 
This module provides students with two pathways. Each pathway supports the 
development of independent critical thinking and requires them to consider and 
contextualise their practice by situating it within a wider set of discourses and contexts.  
 
Pathway One - Written Research Project (WRP) is an opportunity to conduct a 
substantive piece of independent research, which is focused on an area related to 
creative practice.  
Pathway Two - Contextual Enquiry Project (CEP) is a practice-led research project 
with critical commentary, in which students conduct an in-depth inquiry intended to 
inform and reposition their creative practice. 
 
3. Aims of the module 
 To position students’ own practice and/or relevant topic within an appropriate critical 

-and contextual framework – historical, contemporary and theoretical. 
 To develop conceptual and critical thinking in relation to practice and to exercise 

critical judgement. 
 To develop skills in primary research, critical analysis and evaluation and to 

synthesise information. 
 To communicate and articulate ideas in an appropriate format. 
 To develop awareness of students’ own work and subject specialism in relation to 

other areas of art and design practice. 
 
4. Indicative content 
The module begins with the submission of an initial project proposal at the end of the 
summer term in level 5 indicating the research theme / pathway. At the start of the 
term in level 6, students will consolidate this proposal, after discussing it with their 
contextual research supervisor. Group seminars and discussions will address emerging 
research themes, reinforce research methodologies and develop a timeline for 
completion.  
 
The delivery of the module is largely by individual project supervision and self-directed 
study, with students undertaking a consistent and rigorous independent research 
project with the support and guidance of their project supervisor, who will work with the 
student to guide and focus the research process. 
 
5. External/Industry links 
Visits  
Site-based / industry / practice-based research 
Visiting lecturers / practitioners 
 
6. Assessment strategy, assessment methods and relative weightings 
Students will engage in a self-directed project that links to their area of creative practice 
and research interests. The two pathways allow students to shape their research in a 
way that is appropriate to their creative and professional goals. Students will conduct a 
rigorous critical inquiry that consults and applies appropriate art, design and media 
related cultural/critical theory, all of which should be fully and correctly referenced 
following academic conventions (Harvard style) and with a list of illustrations 
appropriate to the study. 



 
There are two options: 
 
Pathway one: Written Research Project (WRP)  
1 - A formal illustrated academic body of writing, 5,000 to 6,000 words in length, 
supported by a reflective journal or blog. Students are required to demonstrate 
evidence of appropriate research and understanding and the ability to apply appropriate 
critical analysis. Students should evidence ability to present a coherent argument that 
addresses key questions, areas of concern, or proposition. 
 
Pathway two: Contextual Enquiry Project (CEP) 
2 – A practice-led contextual inquiry research project (artefact/outcome), supported by 
a research document of 3,000 to 4,000 words (or equivalent), which evidences 
appropriate critical analysis and theoretical underpinning as well as demonstrating 
considered application of appropriate production skills, supported by reflective journal or 
blog. 
 
Your tutor will advise you on the most appropriate pathway and agree on an approach 
to take, via your proposal. 
 
 
7. Mapping of assessment tasks to learning outcomes (see annex 1) 
Assessment tasks  Intended learning outcomes 

A1 A7 B6 B7 C5 D6 
Written Research Project (critical writing) 
5,000 to 6,000 words 
or Contextual Enquiry Project (critical 
writing with artefact) 3,000 to 4,000 
words 

X X X X X X 

Reflective journal/ blog X X X X X X 
 
8. Key reading list 
Author Year Title Publisher Location 
Barrett, E. & 
Bolt, B. 

2007 Practice as 
Research: 
Approaches to 
Creative Arts 
Enquiry 

I.B. Tauris & Co. Ltd New York 

Brink-Budgen, 
Roy van den 

2010 Critical Thinking for 
Students: Learn the 
Skills of Critical 
Assessment and 
Effective Argument 
(4th ed). 

How to Books Ltd. Oxford 

Chambers, E., 
& Northedge, 
A. 

2008 The Arts Good 
Study Guide (2nd 
ed) 

Open University Press Milton Keynes 

Cottrell, S. 2005 Critical Thinking 
Skills: Developing 
Effective Analysis 
and Argument. 

Palgrave Macmillan Basingstoke 

Dawson, C. 2009 Introduction to 
Research Methods. 
(4th ed) 

How to Books Ltd. Oxford 

Denscombe, 
M. 

2012 Research 
Proposals: A 
Practical Guide 

Open University Press Berkshire 



 

Greetham, B. 2009 How to Write Your 
Undergraduate 
Dissertation 

Palgrave Macmillan Basingstoke 

Oliver, P.  2012 Succeeding with 
Your Literature 
Review: A 
Handbook for 
Students 

Open University Press Berkshire 

Smith, H. & 
Dean, R. 

2009 Practice-led 
Research, 
Research-led 
Practice in the 
Creative Arts 

Edinburgh University 
Press 

Edinburgh 

Swetnam, D. 
& Swetnam R. 

2009 Writing Your 
Dissertation: The 
Bestselling Guide to 
Planning, Preparing 
and Presenting First 
Class Work (3rd 
revised ed) 

How to Books Ltd Oxford 

Additional texts will relate to specific individual focus and subject of the research 
project. 
 
9. Other indicative sources (e.g. websites) 
Journals  
The library holds a number of journals and has access to online journals and useful 
research sites. Guidance on how to access some of these materials via Athens etc. will 
be given by the library staff and project supervisor as appropriate. 
 
 

 

  



Annex 1 – Intended Learning Outcomes 

A. Knowledge and understanding Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
A1. Demonstrate an understanding of the 
overarching theories and practices that 
underpin the fashion industries’ marketing 
activities and media usage. 

A7. Demonstrate the ability to critically 
review, interpret, analyse, evaluate and 
synthesise ideas and concepts from a 
range of appropriate contextual sources. 

Group discussions  
Research seminars 
Supervision 
Formative tutorials 
Self-directed  
independent study 
 

B. Cognitive skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
B6. Develop independent, informed 
viewpoints, insights and judgments about 
the topic through research, experience and 
critical evaluation. 

 

B7. Interpret, analyse and evaluate critical, 
theoretical approaches to creative practice 
in order to stimulate creative and academic 
development. 

 

Group discussions  
Research seminars 
Supervision 
Formative tutorials 
Self-directed  
independent study 
 

C. Practical and professional skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
C5. Research, evaluate and contextualise 
own area of practice informed by key ideas 
and theories, applying appropriate 
academic conventions and utilising a range 
of appropriate research methods. 

Self-directed study 
Independent research 
 

D. Key transferable skills Learning and teaching strategy 
At the end of the module, learners will be 
expected to: 
 
D7. Conduct a rigorous, independent 
research project that demonstrates 
written, verbal and visual communication 
skills through the clear, focused 
presentation and articulation of ideas and 
concepts. 

Communication skills 
Written/practical outputs 
Critical self-evaluation 

 


